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is clear: to provide an informational and
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Editorial Topics

January/February New products and services for Group Practices
March/April Legal issues and insurance issues for the DSOs
May/June Staffing and HR
July/August Hygienists and production
September/October Technology and Equipment
November/December Practice Management — multi-location offices

2016 Package Opportunities

Full Sponsor Opportunity - $30,000
¢ 6 full page print ads

e Simultaneous full page digital ads

e Editorial opportunities included

¢ New product and service announcements

Half Sponsor Opportunity - $18,000
¢ 3 full page ads

e Simultaneous full page digital ads

¢ Editorial opportunities included

¢ New product and service announcements

Additional Advertising Opportunities:
¢ 2-Page Spread Advertisement: $9,999

¢ Bellybands: $7,800

e Customized inserts: call for pricing

e Cover Spotlight: call for pricing

12/19/15 1/8/16
3/25/16 4/8/16
5/20/16 6/10/16
6/23/16 7/8/16
9/22/16 10/7/16
11/11/16 11/15/16
CIRCULATION:

Targets practices with 4 to 500 locations.
Circulation 12,000+. Our readership includes
Dental Service Organizations (DSOs),
Management Services Organizations (MSOs),
Group Practice Organizations (GPOs) and
other dental business models.

Our readership includes:
¢ Clinical and Assisting Staff
e Clinical Directors
¢ HR Directors
e Office Managers
¢ Operations Managers
e Owners
¢ Procurement Managers
* Regional Managers
¢ Team Leaders
¢ Trainers
e Private Equity

Advertisement Pricing Opportunities

1x Half Page - $4,500

1x Full Page - $6,500

FOR MORE INFORMATION CONTACT:

Diana Craig
770-263-5277
dcraig@mdsi.org

Monica Lynch
770-263-5266
mlynch@mdsi.org

) Bill Neumann
215-816-2866
wneumann@mdsi.org
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DISPLAY ADVERTISING SPECIFICATIONS:

Efficiency in Group Practice is printed in four-color process in Macintosh format
using Adobe Indesign CS6. All colors and artwork must be saved as CMYK. All ads
produced on a PC must be submitted in pdf and have all fonts in outline form.

Bleeds:

Ads which bleed must extend
no less than 1/8" beyond trim.
Trim Size is 8"x 10.5".

Please do not extend live area

Full-Page: - }
Trim Size: 8"W x 10.5"H
Bleed Size: 8.25"W x 10.75"H
Live Area: 7.5"x 10"

past 1/2" trim size.

Non-Bleed: I e |
The non-bleed sizes allow fora 1/2"float | 1625Wx |
. T | " I

space between ad and trim, as indicated. || Two-Page |10.75"H ‘
| Spread ‘

. " ” | Trim: i

Non-Bleed Size: 7"W x 9.75"H ‘ 16"Wx 10.5"H ||

Submitting Ads:

« CMYK is the only accepted mode for color advertisements. Convert all artwork from RGB
mode to CMYK. Do not use Pantone (PMS) colors in your layout, unless saved as CMYK
process separations.

« The publication is produced in Macintosh platform using Adobe Indesign CC.
Ads produced on PCs must be submitted as a pdf or with all fonts in outline form.

« Advertisements must be built to size. Bleeds must extend at least 1/8-inch beyond the
trim area. Please keep vital matter at least 1/2-inch within trim area.

«Include ALL screen and printer fonts with your layout. (Include those used by embedded
graphics in illustration programs, unless converted to outlines.)

- To ensure proper film-output, a color proof must be supplied with your advertisement.
« Please put the advertiser’s name in the title of your file.

« Ads may also be uploaded. To obtain a link for uploading files, please contact Art Director
Brent Cashman at bcashman@mdsi.org

« Mail ad materials to: MDSI, 1735 Brown Rd. Suite 140, Lawrenceville, GA 30043
Attn: Graham Garrison.

Efficiency in Group Practice Staff

Mark Thill = EQitOr...cceeiiiiiiiieeeeeeeeeeeeeeeeeeeee e
Laura Thill - SENIOr EITOr ittt
Graham Garrison - Managing EItOr uu.uuuuuuueeereeeeeeeieeeeeeeeeeeeeeeeeeeeeneannennne
Bill Neumann - PUDIISNET ...
Monica Lynch - Senior Director of Business Development / Sales...........
Diana Craig - Director of Business Development / Sales .....ccceeeeeeeeeennen...
Brent Cashman - Art DIr€CIOr wevviiiiiiiiiieiieeeeeeeeeeeeeeeeeeeeeee e,
Laura Gantert - CirCulation. ...t

Terms and Conditions:

1. Publisher reserves the right to position sales
messages in each issue according to design space.

2. All messages are subject to the publisher’s
approval. Publisher reserves the right to
reject messages or advertisements not in
keeping with publication’s standards.

3.The publisher assumes no liability for errors or
omissions in reader service numbers.

4. Publisher will not be bound by any
conditions, printed or otherwise, appearing
on any order form, insertion order or contract
when they conflict with the terms and
conditions herein or any amendment hereto.

5. Requests for specific position are not
guaranteed unless premium position is paid.

6. Prices are subject to change.

7. Color proof must be supplied with advertising
materials. Failure to do so will result in $75
charge to generate matchprint.

8.The publisher’ liability for any error will not
exceed the charge for the advertising in question.

9. Payment terms are net 15 days. Overdue accounts
may be charged a 1.5 percent per month finance
charge or the maximum legal rate of interest
allowed by law for all past-due invoices.

10. Recognized advertising agencies providing
complete preferred print materials are
allowed a commission on gross billing space,
color and position, only if the account is paid
within 30 days.

11.Verbal agreements are not recognized.

12. If the advertiser does not fulfill the number
of committed issues, MDSI will bill back the
company for unearned discounts based on
current rate card rates and the number of issues
participated in at the end of the contract period.
Advertiser must notify MDSI of any changes/
cancellations in writing. Any cancellations made
within five business days before the printed ad
deadline will result in advertiser being billed
for that month and the ad will be moved to a
future issue pending space availability.

........................... mthill@mdsi.org
........................... [thill@mdsi.org
........................... ggarrison@mdsi.org
........................... wneumann@mdsi.org
........................... mlynch@mdsi.org
........................... dcraig@mdsi.org
........................... bcashman@mdsi.org
........................... lgantert@mdsi.org

Corporate Office 1735 N. Brown Rd., Suite 140 Lawrenceville, GA 30043 Phone: 1-800-536-5312 Fax: 770-236-8023
www.dentalgrouppractice.com



